THE SIGNIFICANCE OF RECREATION ON THE ECONOMY

Recreation has been contributing to the development of the
economy. This contribution can be viewed in terms of
employment impacts and expenditure impacts that link to other
relevant industries in the economy (Ahmad, 1993).

When a person travels for recreation, he or she has direct
expenditure on the travel associated costs (air fare, petrol, toll
and etc), on food as well as accommodation for overnight trips.
In some cases, he or she may spend on purchasing or renting
certain recreational equipments and/or services. For organized
trips, tourists may pay for tour packages. These expenditures,
substantially contribute to the development of other industries
involved in supplying materials, goods and expertise through
the multiplying effects. For example, the petroleum industry
supplies power and energy, agriculture provides raw materials
for food and beverage industry, the educational sector is
involved in training professionals and certified personnel and

the government agencies in managing public recreational areas.

In 1999, recreation and tourism generated over $3.5 trillion in
gross domestic product (GDP) of the United States (US).
World Travel and Tourism Council estimated that this sector
provided employment for 200 million people and, accounts for
almost 12% of world’s GDP and the leading producer of tax
revenues (Crossley et al., 2001). Meanwhile, in 2001 the
industry alone created 393,600 jobs representing 4.2% of the
total employment in the market worldwide. Nevertheless, the
multiplier effects in the subsectors created 822,900 jobs repre-
senting 6.8% of total employment. By 2010, this should grow
to 1.0 million jobs, or 9.6% of total employment (WTTC,
2002) (Table 1) lists various subsectors related to recreational
goods and services which provided support to the US tourism
industry in 2002. The US Census Bureau estimated $844.6
billion in expenditure levels, numbers of businesses and
employees as accumulation of subsectors mostly in the catego-
ries of recreation, leisure and tourism. It was also estimated
that Americans spent another $198 billion at gasoline statmns,
$223 billion at departmental stores and a sum of $150 billi

capita for tourists’ expenditure in Malaysia, which was RM
1.228 in 1995 increased to RM 1,939 in 2002, an increment of
58% (Public Bank, 2003).Malaysia has always promoted
recreation though the tourism industry as proven by the vigor-
ous promotional programmes and physical development
throughout the country. The year 1998 had been declared as
the Year of Sports and Recreation. During the campaign, more
than 240 events and activities related to sports, nature and
adventure as well as celebrations were planned and organized.
The opening of the Kuala Lumpur International Airport
(KLIA) in 30 June 1998 greatly boasted the tourism and
recreation industry. In 2000, airline traffic to and from
Malaysia increased by 11.7% to a record 32.7 million
passengers (WTTC, 2002).

Table 1: Recreation, Leisure and Tourism Expenditure (US) in 2000
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Table 2: Composition of Tourist Eipenditure in Malaysia,'""1§95 and 2000

Accommodation 32.0% 32.8%
Shoppm(% 21.0% 23.1%
Food and Beverages 18.0% 19.5%
Local transportation 8.0% 7.1%
Domestic airfares 5.0% 4.6%
Organised sightseeing 4.0% 4.2%
Entertainment 6.0% 5.0%
Miscellaneous 6.0% 3.7%
Total 5y 100.0% 100.0%
Total (RM Million) 9,174.9 17,3354

Source: Eight Malaysia Plan

The opening of a Low Cost Carrier Terminal (LCCT) in 23 March 2006, enhances the volume of air traffic to and from the country.
The terminal is mainly to cater for a low cost carriers which mainly operate in within the SEA and Asia Pacific regions.

The Malaysian government has emphasized the significance of tourism industry in Malaysia in the Ninth Malaysian Plan 2006-2010
(RMK9). It is highlighted in Chapter Eight (Realization of Tourism Potential) of the plan, where the tourism sector is focused on
enhancing Malaysia as one of global tourism destinations and on promoting domestic tourism. In the RMK 9 budget, the Malaysian
government increased the tourism allocation to RM1.847.9 billion, compared to the RM783.6 million in the preceding Eighth Plan
(2001-2005), a 58% increment. The Visit Malaysia Year in 2007 (VMY 2007) in 2007 was to further promote inbound tourism and
domestic tourism. With an allocation of RM 149 million, the VMY 2007 aimed at encouraging international tourists to spend larger and
stay longer in Malaysia. To achieve this, the country has to upgrade and diversify tourism products and recreational activities. Over
50 major events and festivals were planned throughout the country during that year.

Over the years, recreation brings positive impact in boosting the economy and it has undoubtedly proven to be a sustainable

commodity. This article basically discusses the contribution of recreation to the national economy from a certain viewpoint. The role

of the sector should be explored further in the future to identify other benefits it might contribute. Now, from the article we understand

the importance of recreation, perhaps, we can play our part by actively participate in recreational activities and/or events as we know

this will contribute to the nation’s economy. P i : .
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